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1.Dalat Hasfarm
Visionstatement

e Dalat Hasfarm aims to be the first choice for
floricultural products in Asia-Pacific and the most
high-tech, Innovative and customeroriented
supplier in our industry

@ We do this by creating, producing and distributing
the finest quality flowers, plants, young plants and
related products and services, operating In a
sustainable way with the highest social
responsibility and commitment to our stakeholders
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1.DalatHasfarm Dalat Hastarm:

Introduction
Companyname:Dalat Hasfarnt.td.

Head office 450 Nguyen Tuuc St., Dalat Cityam DongYietnam
Date of establishment:June7, 1994
Number of employeesZ021):3,800

Affiliated companiesGreenwingslapanGreenwingdNew Zealand, Kunming
Hasfarm (ChineandStekindoHasfarm(Indonesia).

Scope ofbusiness production, distribution of young plants, cut flowers and pot
plants in both domestic and export markets.

At present we own 4ocations:(Dalat ,Daquj Daron and Larkla) with 320 ha of
land
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Transportation

By sea: 781
shipments/ 1,254
containers

By air: 1,977
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